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LEADING LIFESTYLE MAGAZINE FOR MEN

GQ(Gentlemen's Quarterly) is

the world's leading men’s lifestyle magazine

being published in 19 countries including UK, Germany andJapan
since it was launched in the US in 1957.

<GQ Korea> was launched in 2001
and has led the stylish lifestyle of Korean men
based on its unrivalled contents, visuals,
sophisticated tone and standpoint

under the slogan of "It's good to be a man".



INFLUENTIAL MEDIA PLATFORM

<GQ Korea> has been recognized as top-rank media by introducing trendy and progressive content reflecting its own

identity on both print magazine and the digital platforms. Thereby its reputation and the powerful position in its
industry remains undefeatable since its launch.

PRINT MAGAZINZE

High-end men’s lifestyle
magazine with no.1 male
readership in Korea*

* Ref: Korea Media Index 2019-2K

WEB/MOBILE SITE

Online Platform conveying
<GQ KOREA>'s content
promptly and user friendly

SOCIAL MEDIA EVENT

The channels run by The most beloved event
pertinent content operation connecting media, audience and
optimized for each platform brands to get synergic results



AUDIENCE PROFILE

The audiences of <GQ Korea> are mainly men in their 30s to 40s
with high income. It was found that they are open minded
toward commercial content and also have tendency to spare no
effort for investing in themselves.

* Proportion of positive respondent to each question

DEMOGRAPHICS LIFE STYLE*

Average age Tend to trust products
with ads
35 (Online: 33) 76%

Buy a product
because its ad is cool

Proportion of audience with 4)

high income * 35 /0

800/0 Willing to spend more money
if its quality is better

*Monthly income over 3.2K (USD)
56%

Proportion of male audience Agree that men should care

about their appearance

65% 78%

* Ref: Korea Media Index 2019-2K, Google Analytics 2019




PRINT MAGAZINE




